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MOBILE APP MARKETING
we’ll define the most important metrics in mobile marketing and
outline a few methods to help you optimize your results.
Traffic Source.
This metric simply tells you where the user has found your app. Use it
to track your marketing communications and see which channels
work best. A high number of downloads from a source means that it
is effective and that it is reaching the right audience.
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Number of Downloads.
Measurement of how many people downloaded your application or
content from a specific source. Tracking downloads will allow you to
see how interested your audience is and where your calls to action
are effective.
Cost Per Download.
A metric that’s calculated by dividing your total ad spends by your
app’s total installs.
Onboarding Sequence.
It is used to measure success in the activation stage. Depending on
your app, this could be creating an account, adding a first friend,
making a first purchase, etc.
Activation Percentage.
The proportion of people who downloaded your app and completed
the registration.
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Active Users.
The number of users who use your mobile app on a regular basis.
Session Duration.
Measures how long a user is active for each session. This information
will help you deploy screens or tasks where users typically leave the
app.
Uninstallation Rate.
A metric that tells you how many people have uninstalled your app.
It’s also important to check after how long they’ve done so to install
the app.
Percentage Of Free To Paid Conversion.
The number of regular users who become paid users.
Purchase Period.
The amount of time it took for users to become paying users.
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Percentage of Operating System Used.
This metric allows you to identify the percentage of users who have
interacted with your content from different operating systems.
Allowing you to compare iOS users with Android users.

Daily Active Users (DAU).
The number of users who interact with your app daily.
Weekly Active Users (WAU).
The number of users who interact with your app weekly.
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Monthly Active Users (MAU).
The number of users who interact with your app monthly.
Dormancy Rate.
This metric measures the number of customers that are not using
your product or app for a given period of time.
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Thank you!
For downloading our eBook on app
marketing metrics. We hope that this guide
will be useful to you in your app marketing
tactics.
We hope to hear from you soon.

Do You Need More Help?
Contact Us
Nebula Personalization Tech Solutions Pvt. Ltd.
info@nebulatech.in
www.nebulatech.in

