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AI SEO Agency for LLM & SGE Visibility
Drive Organic Discovery on ChatGPT, Google AI Overview & Perplexity

The future of search isn't just about Google — it's about Generative AI. At Nebula, we specialize in AI-powered SEO strategies 

designed for Large Language Models (LLMs) like ChatGPT, Gemini, Google AI Overview, Perplexity, and CoPilot. We help businesses 

like yours get discovered, cited, and trusted by AI platforms — not just by traditional search engines. Whether you're an MSME or a 

global brand, our AI-first SEO approach gives you a competitive edge where the future of digital discovery is happening.



What is Generative Engine Optimization (GEO)?
Generative Engine Optimization (GEO) is the next evolution of SEO — built for the world of Large Language Models (LLMs) and AI-

powered search platforms.

Instead of optimizing just for keyword rankings on search engines like Google, GEO ensures your brand’s content is visible, verifiable, 

and cited across generative platforms like ChatGPT, Perplexity AI, Google SGE, Gemini, Grok, and CoPilot.

These platforms don’t “rank pages” — they generate answers. So unless your content is trusted, semantically rich, and machine-

readable, you won’t appear in those results. GEO combines structured data, semantic clarity, link authority, content depth, and AI-first 

technical SEO to signal that your website deserves to be part of the answer.



GEO vs Traditional SEO — What's the Difference?

Purpose

Traditional SEO is about ranking your webpages in Google’s search results. GEO is 

about making sure your brand gets cited in AI-generated answers across platforms 

like ChatGPT, Perplexity, and Google SGE.

User Experience

SEO targets users who click through search results. GEO targets users who get 

answers directly — often without clicking — so your brand must be part of those AI 

responses.

Optimization Focus

SEO focuses on keywords, backlinks, and meta tags. GEO focuses on semantic 

clarity, structured data, and content authority that LLMs can understand, interpret, 

and trust.

Measurement Metrics

SEO measures page rankings and traffic. GEO measures brand mentions, citations, 

and answer inclusion in AI tools.

Content Strategy

SEO often aims for volume and frequency. GEO demands depth, relevance, and 

machine-readability — built for AI interpretation, not just search spiders.

Search Evolution Readiness

SEO is still vital — but it’s not enough. GEO ensures your visibility across the 

platforms shaping the next decade of search behavior.



Our Core AI SEO Services

1. AI-First SEO Strategy

Our GEO strategies are built from proprietary frameworks tailored for 

AI discovery. We analyze your brand’s digital footprint and create a 

structured plan that aligns with how LLMs interpret, reference, and 

prioritize content.

2. LLM-Friendly Content Creation

We create high-authority content optimized with schema, structured 

data, semantic clarity, and natural language aligned with LLM 

behavior.

3. Links That AI Trusts

We build trust signals using high-authority backlinks, expert mentions, 

and industry citations — the kind AI models rely on when deciding 

what to mention.

4. Technical SEO & Schema Markup

We upgrade your technical foundation for AI-readability — from 

schema-rich pages to sitemaps and structured entities.

5. Search Behavior Mapping

We analyze how users interact with AI tools like Gemini or Perplexity 

— and optimize your content to match those evolving patterns.

6. AI Search Performance Reporting

Our GEO reports show where your brand is mentioned in AI tools, 

which prompts you appear in, and how visibility is evolving in 

generative engines.



Why GEO is Crucial for Business Today

1. AI Search is the New Front Door

1 in 3 discovery journeys now begin with ChatGPT, 

Perplexity, or Gemini — not traditional Google. GEO 

helps you stay visible.

2. LLMs Decide What Gets Seen

LLMs generate summaries, not rankings — and they pull 

from sources they trust. GEO makes your brand one of 

those sources.

3. First-Mover Advantage

Most businesses haven’t adapted to GEO yet. Early 

adopters can dominate AI citations and brand 

mentions.

4. AI is Where Buyers Start Their Journey

From procurement teams to investors, people ask AI 

first. GEO makes sure your brand is listed, cited, and 

trusted at the very beginning.

5. SEO Alone Isn’t Future-Proof

SEO still matters, but GEO expands your surface of 

discoverability across AI ecosystems.

6. It Builds Trust

When AI tools cite your brand, it sends a credibility 

signal — helping convert attention into belief.



Download this guide as a PDF at nebulatech.in/ai-seo-agency
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