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Why Export-Led Manufacturers Need Digital Marketing

In 2025, the global buyer’s journey begins online. Whether you're an OEM auto parts supplier, specialty chemical manufacturer, or
industrial equipment exporter, visibility in your buyer’s country is essential.

Procurement heads, EPC partners, and institutional buyers no longer rely only on expos or distributor networks — they rely on search,

social proof, and digital presence.



Industry Focus Areas We Support

Automotive Parts Manufacturers Gaskets, fasteners, brakes, precision components for global OEMs
Specialty Chemical Exporters Bulk chemicals, intermediates, coatings, pharma-grade exports

Heavy Equipment & Machinery Makers Construction, mining, road-building, and industrial systems
Precision Engineering Firms CNC-machined parts, jigs, dies, and tooling for aerospace and defense

Contract Manufacturers & OEM Suppliers Multi-market, multi-product B2B partners



Core Challenges Faced by Exporting Manufacturers

Poor discoverability in global search

Non-differentiated content

(no USP, no localization)

No international SEO

or country-specific landing pages

Lack of CRM-integrated lead capture
Messaging mismatch across geographies

No brand recall outside India

These challenges cost you RFQs, reduce credibility, and create friction in the sales cycle — especially when dealing with procurement teams abroad.



Nebula's Strategic Framework for Export-Ready Growth

Our approach combines B2B SEO, paid media, content funnels, and Al-led analytics to drive results across high-value export geographies.

What We Deploy:

International SEO

Target searches like “auto components supplier India” or “chemical exporters to Europe”

Paid Campaigns (Google + LinkedIn)

Run buyer-intent ads in USA, UAE, Germany, Vietnam, and Africa

Content Marketing for Industrial Brands

Capability decks, certification-led messaging, use-case content, and case studies

Lead Capture + CRM Integration

Funnel-based inquiry forms, PDF downloads, RFQ workflows

Localized Landing Pages

Match content with target geographies and technical specs

Performance Analytics with Al-Led Insights

What markets are clicking, converting, and scaling



Campaign Examples

1 2
v OEM Parts Lead Gen in the US v Chemical Export SEO for Europe
SEO + LinkedIn campaign targeting Tier 1 suppliers and Technical content + multilingual search visibility with high
automotive buyers buyer engagement

3 4
v LinkedIn Outreach for Contract v Middle East Campaign for Construction
Manufacturers Equipment
Hyper-personalized ABM flow for global sourcing managers Geo-targeted Google Ads with landing pages for

infrastructure buyers



What Results You Can Expect

Higher inbound leads from global buyers

Better ranking on industry keywords in target markets
Increased RFQ submissions through your site

Brand trust with institutional procurement teams

Global visibility backed by local SEO and export messaging



Let's Get You Discovered

Whether you're scaling your international footprint or targeting new trade routes, Nebula can help you become the vendor global
buyers find first.

@ info@nebulatech.in @ www.nebulatech.in % +91 7700981948
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